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1. Before you received your laptop, did you have access
to a computer at home?

Yes 589 93%
No 42 7%
631 100%

2. Do you have internet access at home?

Yes 579 94%
No 38 6%

617 100%

3. How much time do you use a computer at school to
complete schoolwork?

0 hours 46 7%

1 hour 219 35%
2 hours 196 31%
3 hours 95 15%
4+ hours 67 11%

623 100%



4. How much time do you use a computer at home to
complete schoolwork?

0 hours 79 13%
1 hour 278 44%
2 hours 173 28%
3 hours 62 10%
4+ hours 36 6%

628 100%

5. How much time do you use a computer at school to do
other non-school activities (games, web, etc.)?

0 hours 338 54%
1 hour 207 33%
2 hours 37 6%
3 hours 24 4%
4+ hours 15 2%

621 100%

6. Do you believe that the use of computer technology in
the classroom has made doing schoolwork...

Easier 414 66%
Same 171 27%
Harder 47 7%

632 100%



7. Do you use computers for tests or graded activities
other than writing assignments?

Yes 367 60%
No 244 40%

611 100%

8. In which of the following class activities do you use
technology?

Drill and practice (math, reading games or software) 427 71%

Practical applications (Word, Excel, PowerPoint) 493 82%
Online communication (email, messaging, blogging, bulletin boards)

311 51%
Online research 457 76%
Expressive or visualizing (image editing, creating graphs or charts, painting
or drawing, music) 282 47%
Simulations and/or webquests 136 23%
Other, Please Specify 20 3%

9. Does the current technology you are using allow your
parents to see more, less, or the same amount of work you
produce at home or school?

More 244 40%
Less 91 15%
The Same 286 47%

10. Does having access to more technology, at school and
to take home, change your interest in school and help you
focus more during class?

More Interest/Focus 356 59%
Less Interest/Focus 5 9%
No Change 209 35%
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